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FORIMMEDIATE RELEASE

LG LEADING THE WAY IN GLASSES-FREE 3D
LG D2000 Monitor with Eye-tracking Technology Delivers
Naked Eye 3D With Ultimate Comfort and Convenience

SEOQUL, July, 13, 2011 — LG Electronics (LG) today unveiled the worldisst glasses-
free monitor utilizing eye-tracking technology tamtain an optimal 3D image from a
range of viewing angles. The 20-inch D2000 (Korgardel: DX2000) monitor was de-
veloped as a fully functional entertainment disptapable of reproducing games, mov-
ies and images in all their realistic glory.

“With a full line-up of 3D TVs, laptops, projectoesxd smartphones, LG Electronics is
by far and away the industry leader in all thin@s"3aid Si-hwan Park, Vice President
of the Monitor Division at LG’s Home Entertainmegdbmpany. “LG’s position has al-

ways been that 3D will and must eventually functwithout glasses. The D2000 is a

look at what the future has in store.”

The D2000’s 3D effect comes courtesygtdsses-free parallax barrier 3D technology,
and the application of the world’s first eye-tragkifeature to the monitor. The combi-
nation of parallax barrier and eye-tracking inragh unit promises to open up new ho-

rizons for glasses-free 3D products.

Existing glasses-free 3D technologies generallyireqviewers to stay within a tightly
restricted angle and distance to perceive the 3ayes. However, the D2000 has done
much to resolve this issue, allowing viewer muaefrmovement and more comfort-
able viewing. Eye tracking in the D2000 works viapecial camera sensor attached to
the monitor which detects changes in the user'spggiion in real-time. With this in-
formation, the monitor calculates the angle andtjposof the viewer and adjusts the

displayed image for the optimal 3D effect.
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In addition to playing back existing 3D contente th2000 has a highly refined 2D to
3D conversion feature which adds a new dimensioexisting movies and game play-

ing.

The D2000, available in Korea this month, will Imr@duced in other markets around
the world in the latter part of 2011.
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About LG Electronics, Inc.

LG Electronics, Inc. (KSE: 066570.KS) is a globsdder and technology innovator in consumer eleispmobile
communications and home appliances, employing riae 93,000 people working in over 120 operatiamsitad
the world. With 2010 global sales of KRW 55.8 tahi (USD 48.2 billion), LG comprises four businesisi— Home
Entertainment, Mobile Communications, Home Applanand Air Conditioning & Energy Solutions. LG iseoaf
the world’s leading producers of flat panel TVs,hi® devices, air conditioners, washing machinesrafrigerators.
LG has signed a long-term agreement to becomea@lobal Partner and a Technology Partner of Fariif. As
part of this top-level association, LG acquireslesive designations and marketing rights as thiaffconsumer
electronics, mobile phone and data processor af ghobal sporting event. For more information, peeavisit
www.lg.com.

About LG Electronics Home Entertainment Company

The LG Electronics Home Entertainment Company ispagiobal player in flat panel displays, audio gy video
products, monitors, commercial displays and secwgjtstems for the consumer and commercial marke®ss
product areas include LCD and plasma televisiond) LEED monitors, home theater systems, Blu-ray Disc™
players, audio components, video players and plasspday panels. While focusing on creating featick devices,
the company is also pursuing stylish designs andhipg technological boundaries to improve the home
entertainment experience. LG HE company is alsaddr in providing commercial (or B2B) products sasligital
signage, video conference system and IP securiteGs.
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