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FOR IMMEDIATE RELEASE

LG RECEIVES ECO-FRIENDLY LABELING IN EUROPE

Asthe First 3D TV in Europe to Earn the Carbon Reduction Label,
LG is Poised to Become Even More Relevant in the Minds of Consumers

Seoul, Jun. 26, 2011 £G Electronics’ (LG) 47LW5500-ZE and 47LW550T-ZHN -
EMA 3D TVs have become the first TVs in Europe to reed¢he Carbon Reduction

Label, a low carbon footprint labelling scheme ngathby the Carbon Trust, a non-
profit company set up in 2001 with the supporthaf UK Government.

“This certification marks an important step forwdod us in terms of improving our en-
vironmental brand image in Europe,” said Ill-geundfwhead of LG’s LCD TV R&D

Lab. “Europe is the world’s largest TV market sdsitimportant that LG be able to
communicate to its European consumers our commitrizerleveloping world-class

products using the most responsible materials aatuifacturing processes.”

The Carbon Reduction Label reflects LG’s pledgeeduce greenhouse gases. It also
demonstrates the progress and commitment the Kareaanpany made to reduce the
amount of carbon associated with the entire lifaspiaits products, from production to
distribution to use. Equally important, the awaeflacts the changing priorities of LG’s
customers -- both in Europe and elsewhere -- togpedter emphasis on environmen-

tally-responsible manufacturing.

With climate change and the environment playingaemmportant role in consumers’
purchasing decisions, eco-friendly products hawdear competitive advantage. LG is
focusing heavily on reducing the power consumptibits TVs and is also evaluating
its supply and distribution chains and the waydbmpany buys components. LG will
continue to encourage contractors to utilize “loyal€ goods and more energy efficient

manufacturing processes.
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Through innovations such as Edge LED and the Ldemhming System, the
47LW5500-ZE and 47LW550T-ZE use more than 30 pérless energy compared to
conventional models in the same class. And with iBBaergy Saving, LG’s own en-
ergy reduction technology, the LCD TVs further reglypower consumption by up to 70
percent. This translates into a reduction of 798kgarbon dioxide emissions over the
average lifespan of a TV in Europe (7.2 years)sTisithe equivalent of 250 liters of

diesel fuel.

Thanks to their slim designs, LG's certified CINENB® TVs also use 37 percent less
packing volume than other similar models. This cedun further helps reduce LG’s

carbon footprint, particularly in terms of physicistribution costs per unit.
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About LG Electronics, Inc.

LG Electronics, Inc. (KSE: 066570.KS) is a globedder and technology innovator in consumer eleispmobile
communications and home appliances, employing riiae 93,000 people working in over 120 operatiomsiad
the world. With 2010 global sales of KRW 55.8 tahi (USD 48.2 hillion), LG comprises four businesitsi— Home
Entertainment, Mobile Communications, Home Applenand Air Conditioning & Energy Solutions. LG iseoaf
the world’s leading producers of flat panel TVs,hi® devices, air conditioners, washing machinesrafrigerators.
LG has signed a long-term agreement to becomea@lobal Partner and a Technology Partner of Fariif. As
part of this top-level association, LG acquireslesive designations and marketing rights as theiaffconsumer
electronics, mobile phone and data processor af ghobal sporting event. For more information, peeavisit
www.lg.com

About LG Electronics Home Entertainment Company

The LG Electronics Home Entertainment Company ispagiobal player in flat panel displays, audio plesy video
products, monitors, commercial displays and seggsistems for the consumer and commercial mark&s prod-
uct areas include LCD and plasma televisions, LED L@@nitors, home theater systems, Blu-ray Disc™ playe
audio components, video players and plasma digpdaels. While focusing on creating feature-richices, the
company is also pursuing stylish designs and pagstéohnological boundaries to improve the homeraitenent
experience. LG HE company is also a leader in plingi commercial (or B2B) products such as digitahagge,
video conference system and IP security cameras.
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