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FORIMMEDIATE RELEASE

LG BRINGSCINEMA 3D TV TO NEW MARKETSAS
DEMAND EXCEEDSEXPECTATIONS

LG Confident FPR Will Dominate Home 3D Market As Consumers Become More Informed

SEOUL, Jun. 7, 2011 — LG Electronics (LG) continued its push to donenthe home
3D TV market with a grand event at Ferrari Worlcekotic Abu Dhabi to introduce its
patented Film Patterned Retarder (FPR) CINEMA 3Dtd\a discerning Middle East

audience for the first time.

Megan Fox, star of the Transformers movie seriesdlined the posh event at the
sprawling Ferrari World, billed as “the world’s ¢gast theme park”. bre than 3,500
guests were treated to a visual spectacle, onlgilplesiue to CINEMA 3D’s Flexible
Viewing Positions and Wide Viewing Angle featurehieh create the perfect viewing

experience for large groups.

“CINEMA 3D is leading the transformation of home 3@m an expensive ‘nice-to-
have’ feature into something that consumers ancerexmlike are excited about and
embracing,” said Kyung-hoon Byun, Executive Vicestdent of LG Electronics Home
Entertainment Company. “CINEMA 3D is the disruptfeece that the industry so des-
perately needed after last year’'s cool responsbt@roducts. Based on the reception
we’'ve received elsewhere this year, we’re more ident than ever that CINEMA 3D

will become the standard for 3D TVs around the dirl

And with CINEMA 3D TVs offering the full range of®’s internet-linked Smart TV

functions, there’s no need to make any difficulbicks. A Home Dashboard provides
an easy interface to access the TVs’ vast seleofiaontent, customized LG Apps pro-
vide additional functions and Smart Share allowersiso quickly and easily share con-

tent between the TV and other digital devices.
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“What we have here is a state-of-the-art produat tharries high quality performance
with innovation and the very latest in technologmdvancement,” said Mr. K.W. Kim,
President of LG Electronics, Middle East and AfritlaG’'s CINEMA 3D TV is effec-
tively the most complete television available ie tharket today for TV viewing, gam-

ing and online connectivity.”

LG is pinning its strategy on customers seeing 8@ &ighly desirable feature once the

inconvenience of shutter glasses and the lack ofl gontent are resolved.

“Although it's still too early in the year, | thinlve’re going to see some surprisingly
positive numbers related to home 3D adoption innsonths,” added Mr. Byun. “Cus-
tomers who have bought next generation CINEMA 3DsTare very happy with their
decisions and are telling their friends and rekgivThis is how all great movements

start.”
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About LG Electronics, Inc.

LG Electronics, Inc. (KSE: 066570.KS) is a globzdder and technology innovator in consumer eleicspmobile
communications and home appliances, employing ri@me 93,000 people working in over 120 operatiamsirad
the world. With 2010 global sales of KRW 55.8 tali (USD 48.2 billion), LG comprises four businesitsi— Home
Entertainment, Mobile Communications, Home Appligrexed Air Conditioning & Energy Solutions. LG is e@of
the world’s leading producers of flat panel TVs,hi® devices, air conditioners, washing machinesrafrigerators.
LG has signed a long-term agreement to becomea@tobal Partner and a Technology Partner of Farif. As
part of this top-level association, LG acquireslesive designations and marketing rights as thieiaffconsumer
electronics, mobile phone and data processor af ghdobal sporting event. For more information, peeavisit
www.lg.com.

About LG Electronics Home Entertainment Company

The LG Electronics Home Entertainment Company ispagiobal player in flat panel displays, audio glay video
products, monitors, commercial displays and secgsistems for the consumer and commercial mark&'s prod-
uct areas include LCD and plasma televisions, LED Li@@nitors, home theater systems, Blu-ray Disc™ phaye
audio components, video players and plasma digpdeels. While focusing on creating feature-richickes, the
company is also pursuing stylish designs and pastd@ohnological boundaries to improve the homergitenent
experience. LG HE company is also a leader in plingi commercial (or B2B) products such as digitahagg,
video conference system and IP security cameras.
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