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T-Mobile and LG Mobile Phones Announce Their First 4G Android 3.0 Powered
Tablet - T-Mobile G-Slate With Google

T-Mobile G-Slate by LG Is Set to Launch in the Coming Months on America’s Largest 4G Network

LAS VEGAS — Jan. 5, 2011 — Today at 2011 International CES, T-Mobile USA, Inc. and LG
Mobile Phones announced the upcoming Android™ Honeycomb-powered T-Mobile® G-Slate™ with
Google™, by LG. Expected to be available in coming months, the G-Slate will be the first 4G tablet
from the two companies powered by Android 3.0 (Honeycomb), the upcoming version of Google’s
Android platform optimized for tablets.

“T-Mobile is proud to add a new milestone in the evolution of the Android platform with our first 4G
tablet powered by Android 3.0,” said Cole Brodman, chief marketing officer, T-Mobile USA. “The T-
Mobile G-Slate with Google will build on our rich history of Android innovation and leadership and
deliver deep integration with Google services.”

“LG is dedicated to continuing its role as an innovation leader and is thrilled to announce its entry into
the tablet marketplace with the G-Slate,” said Jeff Hwang, president of LG Mobile Phones.
“Streamlining everyday tasks and enhancing entertainment with blazing fast 4G speed, the T-Mobile
G-Slate by LG will deliver the latest in Android technology and provide users with an advanced tablet
experience.”

The T-Mobile G-Slate by LG will be among the first 4G tablets to fully benefit from the tablet-
optimized Android 3.0 platform, which was designed from the ground up for devices with larger
screen sizes and addresses the unique aspects of tablet use cases and form factors. The Honeycomb
user experience improves on Android favorites such as widgets, multi-tasking, browsing, notifications
and customization. It will also feature the latest Google Mobile innovations including Google Maps™
5.0 with 3D interaction, collection of more than 3 million eBooks and Google Talk™ with video and
voice chat.

Additional product details will be disclosed at a later date.
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T-Mobile’s HSPA+ 4G network not available everywhere. See coverage details at T-Mobile.com.

About T-Mobile USA:

Based in Bellevue, Wash., T-Mobile USA, Inc. is the U.S. wireless operation of Deutsche Telekom AG
(OTCQX: DTEGY). By the end of the third quarter of 2010, approximately 130 million mobile customers were
served by the mobile communication segments of the Deutsche Telekom group — 33.8 million by T-Mobile
USA — all via a common technology platform based on GSM and UMTS, the world’s most widely-used digital
wireless standards. T-Mobile USA’s innovative wireless products and services help empower people to connect
to those who matter most. Multiple independent research studies continue to rank T-Mobile USA among the



highest in numerous regions throughout the U.S. in wireless customer care and call quality. For more
information, please visit http://www.T-Mobile.com. T-Mobile is a federally registered trademark of Deutsche
Telekom AG. For further information on Deutsche Telekom, please visit www.telekom.de/investor-relations.

Forward-Looking Statements

This press release contains forward-looking statements that reflect the current views of Deutsche Telekom management
with respect to future events. The words “anticipate,” “believe,” “estimate,” “expect,” “intend,” “may,” “plan,” “project”
and “should” and similar expressions are intended to identify forward-looking statements. Forward-looking statements are
based on current plans, estimates and projections, and therefore you should not place too much reliance on them. Such
statements are subject to risks and uncertainties, most of which are difficult to predict and are generally beyond Deutsche
Telekom’s control, including, without limitation, those factors set forth in “Forward-Looking Statements” and “Risk
Factors” contained in Deutsche Telekom’s annual report. If these or other risks and uncertainties materialize, or if the
assumptions underlying any of these statements prove incorrect, Deutsche Telekom’s actual results may be materially
different from those expressed or implied by such statements. Deutsche Telekom does not intend or assume any obligation
to update these forward-looking statements.
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About LG Electronics, Inc.

LG Electronics, Inc. (KSE: 066570.KS) is a global leader and technology innovator in consumer electronics, mobile communications and
home appliances, employing more than 80,000 people working in over 115 operations around the world. With 2009 global sales of 55.5
trillion Korean won (USD 43.4 billion), LG comprises four business units — Home Entertainment, Mobile Communications, Home
Appliance, and Air Conditioning and Energy Solution. LG is one of the world’s leading producers of flat panel TVs, audio and video
products, mobile handsets, air conditioners and washing machines. LG has signed a long-term agreement to become both a Global
Partner and a Technology Partner of Formula 1™. As part of this top-level association, LG acquires exclusive designations and
marketing rights as the official consumer electronics, mobile phone and data processor of this global sporting event. For more
information, please visit www.lg.com.

About LG Electronics Mobile Communications Company

The LG Electronics Mobile Communications Company is a leading global mobile communications and information company. With its
cutting-edge technology and innovative design capabilities, LG creates handsets that provide an optimized mobile experience to
customers around the world. LG is pursuing convergence technology and mobile computing products, while continuing its leadership role
in mobile communication with stylish designs and smart technology. For more information, please visit www.lgmobilephones.com.

About LG Electronics USA

LG Electronics USA, Inc., based in Englewood Cliffs, N.J., is the North American subsidiary of LG Electronics, Inc., a global force and
technology leader in consumer electronics, home appliances and mobile communications. In the United States, LG Electronics sells a
range of stylish and innovative home entertainment products, mobile phones, home appliances, commercial displays, air conditioning
systems and solar energy solutions, all under LG’s “Life’s Good” marketing theme. For more information, please visit www.lg.com.
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