@ Global Web Site www.lg.com

FOR IMMEDIATE RELEASE

LG OFFERING INFINITE POSSIBILITIES AT IFA 2010
WITH LATEST HOME ENTERTAINMENT MASTERPIECES

LG’s Display at IFA 2010 Shows How Technology aedibn are Making Life Better

BERLIN, Sep. 1, 2010 -At this year’s Internationale Funkausstelung (IFABerlin,
LG Electronics (LG) is serving up a spectacular mixhome entertainment products
whose range, innovation and connectivity show comess just how good life can be
with LG.

“It's been a really exciting year for home entertaent, and our display at this year’s
IFA shows that it's going to get even better,” s8ichon Kang, President and CEO of
LG Home Entertainment Company. “By listening to a@wustomers, we’'ve come up
with even sharper TV pictures, better sound andenrgelligent, user-friendly products
for a home entertainment experience that reallys dt&iver Freedom through Infinite

Possibilities.”

The LG experience begins this year with a spectagdteway adorned with a massive
wall of 131 screens, giving visitors their firssta of the world of INFINIA. Beyond
this, just inside the LG booth, is an array of LEXANO FULL LED TVs, the
company’s newest offering in visual innovation. ke world’s first TV with nano
technology, the LEX8 uses NANO Lighting Technoldgydisperse the LED light more
evenly and effectively around the screen, produgicgures that are brighter, clearer

and smoother than ever before.

Better still, thanks to its NANO Lighting Technolgthe LEX8 also boasts an
exceptionally slim line INFINIA Design, with theisimest depth and narrowest bezel
on any FULL LED TV on the market today. For a tastgust how realistic TV colors

can be, the LEX8 display is serving up a medleyspbrts footage, including
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windsurfing and skiing. As the skiers speed downhite azure skies and white
mountainsides are so clear and realistic, viewansatmost feel the chill.

Immediately adjacent to the LEX8, the thrills coni with a selection of FULL LED
3D TVs, a key component of LG’s increasingly confygmesive 3D collection. Off to
the left is the LEX9, with an expansive 72-incheser, the largest on any LED LCD TV

on the market today.

On the wall opposite the LEX9, a series of miniatiees plays host to LG’s range of 3D
projectors as well as its first Real 3D Sound Hdrheater System, the HX900. With an
innovative new set-up producing sound that blanlestsry corner of the room, the

HX900 transports viewers right into the middle loé &action.

And to answer the growing trend toward bigger, mammersive TV sets, LG is also
showcasing a 180-inch 3D Multi Vision Display a¢ tHome Entertainment stand. With
its vast, utterly absorbing 3D picture, viewers g carried off on a Tahitian canoe,

blast away at invading forces in a shoot-em-up gamget lost in a world of animation.

For a peek at the future of Home EntertainmentwilGbe displaying its revolutionary
OLED TVs at IFA, including a new 31-inch 3D modathwa depth of just 0.29 cm, the
slimmest of any comparable set in the world. Dispem with back-screen lighting,
OLED TVs’ pixels generate their own light to proguan entirely new level of color,
clarity and depth of blacks. Pencil-thin and exweplly light, LG’'s OLED TVs are an
elegant addition to practically any environment aodace, as the ceiling-mounted sets
in the LG OLED zone at IFA can attest. Demonstratime extraordinary possibilities
for 3D on an OLED TV, the 31-inch 3D model sedugesers into a world with a

level of detail that is a wonder to behold.

Sure to be gaining much attention is LG’s take MART TV, the technological leap
that promises to reshape our relationship withvisien. LG is showcasing its concepts
for its groundbreaking SMART TV at IFA focusing dour lifestyle conceptsEasy
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shows how a convenient Home Dashboard allows veweruse applications and
access premium content on a single scrdam demonstrates the SMART TV’s
enjoyable and practical apps, ranging from colotwgks for kids to first aid classes
for adults; More shows how the Media Link feature can be used @mmsessly

synchronize online content to a smartphone sowha#thing movies and TV programs
on the go is as effortless as turning on a raBetfer showcases quick, direct links to

the hottest online services such as YouTube, Maxd@nange and MLB.

Held annually in Berlin, Germany, IFA is one of theorld’s largest and oldest
consumer electronics and appliance tradeshows. Ve& the show runs from

September 3 through 8.
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About LG Electronics, Inc.

LG Electronics, Inc. (KSE: 066570.KS) is a globedder and technology innovator in consumer eleispmobile
communications and home appliances, employing rifae 80,000 people working in over 115 operatiasirad
the world. With 2009 global sales of 55.5 trilliddorean Won (43.4 billion US Dollars), LG compriset five
business units — Home Entertainment, Mobile Comnatiuns, Home Appliance, Air Conditioning and Business
Solutions. LG is one of the world’s leading produscef flat panel TVs, audio and video products, ifgobandsets,
air conditioners and washing machines. LG has signéong-term agreement to become both a Globah&aof
Formula 1™ and a Technology Partner of Formula A%'part of this top-level association, LG acquiegslusive
designations and marketing rights as the offictaistimer electronics, mobile phone and data proce$shis global
sporting event. For more information, please wisitw.lg.com

About LG Electronics Home Entertainment Company

The LG Electronics Home Entertainment Company ispaglobal player in flat panel displays, audio giesyand
video products for the consumer and professionakets. LG's product areas include LCD and plasneviibns,
home theater systems, Blu-ray disc players, audigponents and video players, and plasma displaylqaa@ong
others. While focusing on creating feature-richides, the company is also pursuing stylish desa pushing
technological boundaries to improve the home eaitartent experience.
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